Hertz Plans to Buy 175,000 Electric Vehicles from GM Over 5 Years
by David Welch and Rick Clough
Sep. 20, 2022 – Hertz Global Holdings Inc. plans to buy as many as 175,000 electric vehicles from General Motors Co. over the next 5 years, the latest major step by the rental giant to embrace plug-in cars.
The deal includes the Chevrolet, Buick, GMC, Cadillac and BrightDrop brands - spanning categories such as pickups and luxury automobiles, according to a statement Tuesday.  Deliveries will begin with Chevrolet Bolt EV and Bolt EUV models in the 1st quarter of next year.
The agreement “will dramatically expand our EV offering to Hertz customers, including leisure and business travelers, ride-share drivers and corporates,” Hertz Chief Executive Officer Stephen Scherr said in the statement.
The move comes as the auto industry accelerates a shift toward production of more EVs, with GM making a bold pledge to fully electrify its lineup by 2035.  For Hertz, the deal will deepen its push to electrify its rental fleet, after announcing a year ago its plan to buy 100,000 Tesla Inc. EVs.
GM will get an influx of sales, just as the company starts building a total of 5 electric models using its Ultium battery this year and next.  The Detroit automaker has been selling its Hummer electric pickup and started production of the Cadillac Lyriq SUV recently.  But the big push comes in 2023, when GM starts building electric versions of its Chevrolet Silverado pickup, and the Chevy Blazer and Equinox SUVs.
GM North America president Steve Carlisle said he expects margins on EVs sold to fleets will be similar to profits on retail vehicles.
In addition to fleet sales, GM sees the deal as a way to boost interest in electric vehicles among consumers who don’t yet own one.  Carlisle said research shows consumers are twice as likely to consider an EV once they test one.
“Our goal is EVs for everyone everywhere,” Carlisle said on a call with journalists.  “We see this as a key enabler to that.”
Hertz shares fell 2.6% as of 2:30 p.m. in New York amid broad market declines, while GM dropped 5.6%.
The latest deal builds on orders Hertz already has in place for other EV models.  Besides the Tesla tie-up, Hertz also revealed an agreement earlier this year to buy 65,000 vehicles from Polestar, the all-electric automaker controlled by Volvo Car AB and its owner Zhejiang Geely Holding Group Co.  Hertz has a goal of making 1/4 of its fleet electric by the end of 2024.
Commitments from fleet buyers such as Hertz offer GM a way to accelerate sales of EVs and build scale economies from larger production volumes.  The 1st version of the Silverado that goes on sale next spring is designed for fleet clients.  So, too, are GM’s BrightDrop electric delivery vans.  FedEx Corp. took delivery of its 1st 150 BrightDrop vehicles in June.
Separately, GM issued a joint statement with the Environmental Defense Fund, recommending that the Environmental Protection Agency issue tougher vehicle emissions standards for the automotive industry. 
The pair called on the EPA to ensure that at least 50% of new vehicles sold by 2030 are zero emitting, while achieving at least a 60% reduction in greenhouse gas emissions in model year 2030.  That coincides with GM’s plan to make Cadillac and Buick all-electric by 2030 and have its entire US fleet battery powered by 2035.
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